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Our mission
To provide a range of financial products
and services designed to enable the
growth and development of the UK’s
cultural and creative industries.
We help the organisations that we work with to:
understand their business
model and the market/s in
which they are operating
increase their sales revenues
broaden and diversify their customer
base by reducing economic
barriers to arts participation

The communities that we serve
include creative businesses
(covering retailers, individual artists
and creative practitioners), charitable
and social enterprises, and other
not-for-profit organisations
operating within the wider
arts and creative industries.
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Creative Enterprise Skills Exchange.

Executive
summary
I

2016/17 turned out to be a very successful
year for Creative United during which
we embarked on an ambitious plan of
programme development, market research
and product innovation.

Our market research activities
included the publication of ‘Making
Space’, a report investigating the
economic conditions currently
impacting on the existing and future
provision of affordable workspace
for artists. We were delighted to
convene an international round-table
of experts from across the globe to
contribute to this research, and
collaborate with us in developing a
set of recommendations to support
further work in this area.
Working closely with our finance
partners, we also evolved our
consumer credit schemes through
the introduction of new products.
These allow us to support higher
value sales of contemporary art
and craft, extending the economic
impact and value of the Own Art
scheme for both our member
galleries and the artists whose
work they represent.
As we move into our 5th year of
trading, we are hugely excited by
the opportunities and influential role
that Creative United is establishing
for itself in supporting the economic
development of the arts sector,
and look forward to consolidating
this role from 2018 onwards as a
new ‘Sector Support Organisation’
within Arts Council England’s
National Portfolio.
Mary-Alice Stack, Chief Executive
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Chairman: David Gilbert
Chief Executive: Mary-Alice Stack
Our Board:

Staff:

Hilary Carty
Katherine Hall
Professor Nick Henry
Sarah Forster
Fergus McNeill
Rikesh Shah

Stephanie Allen
Thomas Gannagé-Stewart
Mhairi Grant
Bethan Hall Williams
Dee Ishani
Lorna Jones
Genevieve Pace
Sarah Thirtle
Alexander Tucker

Mary-Alice Stack.

Who
we are

David Gilbert.

To contact any member of the board or team about
a project email info@creativeunited.org.uk

Who do we support?
Creative businesses
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Creative consumers

This map shows the locations
of the businesses we supported
in the year 2016/17. It includes
Own Art galleries, Take it away
retailers and businesses
supported through Creative
Industry Finance.

Own Art galleries
Take it away retailers
Own Art galleries &
Take it away retailers
Creative Industry Finance
supported businesses

606

businesses supported
across the UK

80%

of the businesses we
worked with are based
outside London

This map shows where
customers of Own Art and
Take it away live. With our
support, these customers
accessed contemporary art
and musical instruments
worth £9,147,176 this year.

10,179
customers

Own Art customers
Take it away customers
Own Art customers &
Take it away customers

99%

would use Own Art/
Take it away again

87%

of our customers live
outside London
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“I cannot believe how this picture has made
me feel – I sit opposite it to work and it truly
makes my heart sing. I feel so privileged to
own it and that wouldn’t have been possible
without Own Art.”
Liz Cox

Since 2004, Own Art
has helped people
across the UK buy
over 47,000 pieces
of art worth more
than £39 million.
Own Art helps people
buy original pieces
of art so that they
can experience the
joy of art every day.

Own Art

Own Art at The Other Art Fair. Photo by Ed Sykes.

How does Own Art
help people engage
with the arts?

How does Own Art
support the creative
economy?

The programme helps new art
buyers to spread the cost of their
purchases. For many first-time
buyers, galleries and art fairs
are unfamiliar, and the cost of
a piece of art they love may feel
out of reach.

Galleries find that offering Own Art
as a payment option helps to attract
customers – over 20% of whom are
first time buyers – and close sales.
This helps galleries improve their
sales and turnover as well as giving
them the opportunity to nurture
relationships with these new buyers.

By breaking down those barriers,
and giving customers an easy way
to spread the cost, Own Art helps
introduce new buyers to galleries.
Once they are more comfortable
and familiar with the experience
of buying artworks, we know that
some will continue to buy art and
become collectors over time.

100%

of survey respondents said
they would use Own Art again

88%

of galleries agree or strongly
agree that Own Art is important
to their business.
The increase in gallery sales,
in turn, helps to support artists,
many of whom rely on galleries to
promote and sell their work. Every
sale that Own Art helps to make,
supports an artist in their career.

83%

of customers surveyed said
that the Own Art loan enabled
them to buy the piece of art
that they wanted.
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Key figures for 2016/2017

Own Art is available
in over 260 galleries

across the UK and at selected art
fairs. We have recently expanded
the range of loan products available
through Own Art which allows
galleries to sell higher priced work
through the programme.

Own Art Plus launch at Tate Edit. Photo by Martin Burton.

As artists become more established,
the work they produce and sell
increases in value. By extending
our offer, we can continue to
support artists and galleries as
they develop over time.
Each year we attend London and
Edinburgh Art Fairs as well as Buy
Art Fair in Manchester. This allows
us to support a wider network of
galleries and to meet art buyers
and collectors.

In

2016/17
we welcomed a number of new
galleries to the programme,
each helping us to reach new
audiences including:
The Hepworth Wakefield
The House of St Barnabas, London
The Royal Academy of Arts
South London Gallery
Street Level Photoworks, Glasgow
Tate Modern and Tate Britain

“Excellent scheme, strong brand,
liked by customers. A very
valuable part of our business.”
Dart Gallery, Dartmouth

“The scheme - and the sentiment
behind it - is a fabulous thing.
You have given first time buyers
a life of living with art. They are
collectors and their lives are
richer for it and no one is excluded
from it. Long may it continue.”
Gallerina, Darlington

Find out where Own Art is
available: www.ownart.org.uk

What are our plans
for Own Art?
Over the next year, we will continue
to increase the scheme’s availability
throughout the UK to ensure that
as many people as possible have
access to Own Art locally.

72%

of customers supported their
local economy by making their
purchase at a gallery in the town
or county in which they live

We want to ensure that the scheme
works with a broad range of galleries

5,248
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loans

Loans worth

£4,979,026
Average loan value

£949
34%

of customers
are aged under 35

25%

of customers earned
less than £25k

40%

of survey respondents
have used the scheme
more than once

to offer contemporary art and craft
to as wide an audience as possible.
To achieve this, we will look at how
we can expand the network in areas
where there are fewer galleries
offering Own Art. We will simplify
the training process for galleries
and make it easier for people with
reduced mobility to find accessible
galleries to visit. We will also continue
to develop our flagship network to
ensure it represents the range of work
available to buy through the scheme.
As a team, we are keen to support
the galleries and businesses we
work with as best we can. In future,
we will focus on developing member
services by looking for ways we can
work with our network to help them
get the best from the scheme and
each other.
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Since 2007, Take it away has helped more
than 88,000 people in the UK purchase
musical instruments worth over £61 million.
In England, Take it away is targeted
at supporting young people. Loans
are available to adults buying on
behalf of a child under the age of
18 or to someone aged 18–25 and
buying for themselves.
In Northern Ireland, anyone buying
a musical instrument from a
member retailer is eligible to
receive a 9 month Take it away loan.

55%

of under 18s using
Take it away are beginners

How does Take it away help people engage
with music?
Over the years we have consistently
had feedback that Take it away
loans have enabled customers
access to instuments that they
could not otherwise afford. By
spreading the cost, they have been
able to increase their overall budget
and choose a better quality instrument
that helps them progress more
quickly in their playing.

Since launching Take it away,
the average loan value has
increased by 28%. This is reflected
in industry reports which show the
cost of many musical instruments
has risen by up to 20% in the past
year alone.

Photo by Indigo Images.

“Without the scheme
we would not have been
able to purchase an
instrument for our child.
This scheme has given
her the opportunity to
not only learn to play an
instrument, but also
develop a love of music
and make new friends.”

Take it away

Eve Bridgeman bought
an oboe for her daughter,
aged 7, from Howarth’s
of London
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The upfront cost of even a beginner
level instrument can run to hundreds
of pounds and it’s difficult for many
people to find that money. Take it away
helps reduce that barrier by providing
an alternative payment method and
allowing customers to spread the cost.

How does Take it
away support the
creative economy?
Take it away gives music retailers
the ability to reach a wider customer
base than they may otherwise
achieve. The programme helps
to break down perceived barriers
around cost and can help give
customers the confidence to walk
through the door into a store.
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71%

“It has given the business the opportunity
of a greater value of sales.”

of retailers agree that
Take it away is important
to their business

Brighton Piano Warehouse

Key figures for 2016/2017

51%

of Take it away customers
earn less than £25,000pa
Our network of over 230 music
retailers across England and Northern
Ireland helps us to ensure that
musicians new and old, professional
and amateur, can access the expertise
that can only be found in store.

Piano 27.75%
Guitar 27.75%
Woodwind 10.69%

Other Percussion 4
Brass 8
Strings (Bowed) 11
Drums 29
Keyboard 35

Share of
instruments
bought

We are focusing on areas of low
engagement to find ways to make
sure that the opportunities Take it
away offers reach everyone.
We will focus on areas highlighted
in Creative United’s own research
and defined by Arts Council England.
Working closely with regional hubs,
music organisations and educational
establishments we will strive to
assist those currently with limited
access to music making.

Find out where Take it
away is available:
www.takeitaway.org.uk
Photo by Indigo Images.

Keyboard 10.12%
Drums 8.38%

Other 35

Strings (Bowed) 3.18%

Woodwind 37

Brass 2.31%

Guitar 96

Other Percussion 1.16%

Piano 96

We believe that everyone should have
the opportunity to play an instrument.

Other 10.12%

4,931

loans

48%

of loans supported
young adults in buying
a musical instrument
for themselves

Loans worth

£4,168,150 98%
Average loan value

would use Take it
away again

£845

99%

would recommend
Take it away to others

51%

54%

online sales

of loans went to supporting
children under the age of 18
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The Creative Industry Finance programme
provided business advice and access to
finance for creative and cultural enterprises,
of all shapes and sizes, right across England.
The programme began as a pilot
programme in London and
Yorkshire and the Humber in 2012.
We expanded the programme and
delivered it across England with
support from Arts Council England
until March 2017.
The programme supported the
growth and talent development
of a wide range of cultural and
creative enterprises from micro
enterprises through to large
scale institutions. It provided
free business advice and access
to finance to enable them to
develop and grow into valuable
sustainable businesses.
We delivered the programme in
partnership with a specially
selected group of lenders and a
network of expert business advisors.
The creative business received
up to 12 free hours of one-to-one
business advice and support with
a view to enabling them to apply
for a business loan from one of
our lending partners.

In 2016/17 111
companies benefited
from this support,
enabling them to
progress towards
investment readiness
and growth.

This support allowed creatives and
artists from across the sector to
strengthen their business plans,
improve their business skills and
become more confident about their
financial future. Because of this
support, programme beneficiaries
were able to find investment, develop
strategies to boost production,
reach new audiences and markets,
and become more resilient.

Around 54% of the
businesses we supported
during 2016/17 were
based outside of London.
Our engagement outside
of London has grown
steadily, from just

30% in 2014/15.

“It was great to have someone to talk through
our business journey with, particularly as our
advisor had a background in a similar industry.
The finance we gained enabled us to attend a
trade show abroad which has opened many
links with the international stockists.”
One we made earlier

Creative
Industry
Finance
Studio space renovated with money accessed through Creative Industry Finance. Photo by Bloc Organisation/Robbie Golec.
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In

2016/17
111

businesses supported

1,240

hours of business advice

£411,500

worth of successful
loan applications made
LF Markey is a fashion designer who participated in Creative Industry Finance.

Nearly

1 in 4

businesses said that
their turnover improved

93%

gained more confidence
in their business skills

87%

came away with an improved
or strengthened business plan

What’s next?
As funding for Creative Industry
Finance has come to an end, we
will look to see what we can learn
from our experience running the
programme and from those who
participated. This will help us
develop future programmes and
insights that support the growth
of the sector.

Studio space renovated with money accessed through Creative
Industry Finance. Photo by Bloc Organisation / Robbie Golec.

Prosper
During 2016/2017, we were successful
in bidding for a £400,000 grant
from Arts Council England to devise
and deliver a new business support
programme called Prosper. This
project will see us work with a
number of partners including

Access – The Foundation for Social
Investment, the Centre for Business
in Society at Coventry University,
and the Arts Marketing Association
to improve the business resilience
of arts organisations, museums and
libraries across the country.
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Making Space
In July 2016, we published “Making Space: Developing and
Sustaining Affordable Artists’ Studios and Creative Workspaces.”
The report helped us to build our
networks across the sector and
garnered coverage in a number
of industry publications.

challenges to sustainability and to
identify the emergence of new
forms of provision and potential
funding models.

The report was funded by Arts
Council England and the Mayor
of London’s office. The aim of this
study was to investigate the UK’s
existing creative workspace
provision, to document ongoing

We worked with over 75 contributors
from a wide range of backgrounds
including art studio providers, art
agencies and organisations, local
authorities, property developers,
higher education and the finance sector.

You can request a copy
of this report from
info@creativeunited.org.uk

HEVA delegation visiting Creative United in London in June 2016 as part of our Creative Enterprise Skills Exchange.

Advocacy and Partnerships
On the 6th June, we were thrilled to
host the HEVA delegation for the second
half of our Creative Enterprise Skills
Exchange in partnership with The Nest
Collective (Kenya) and supported by the
British Council.

practice, future policy and research
around the use of loan finance to
support the growth, development and
sustainability of the creative sector.

Our skills exchange has been an
incredible experience for all those
involved and we are looking forward
to deepening our partnership and
working on future collaborations with
The Nest Collective and HEVA.

b.creative in Namur, Belgium

We also hosted an international
round-table discussion covering current

We spoke at conferences including:

Exploring the Creative Economy in Africa
Access to Finance Forum
Westminster Forum
Innovation Norway

Research & insight
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We couldn’t have done this without
the support of our stakeholders,
partners, funders and supporters.

Photo by Reece de Ville.

Own Art

Arts Council England
Arts Council of Northern Ireland
Creative Scotland
Hitachi Capital Consumer Finance

Take it away

Arts Council England
Arts Council of Northern Ireland
V12 Retail Finance
Music Industries Association

Creative United has been
on a dynamic journey since

becoming a Community Interest
Company in 2013. This year has
been particularly successful as our
Business Support and Consumer
Credit programmes continued to
develop significantly. It is so heartening
to see the great feedback from our
beneficiaries, who recognise our
value in helping them realise the
potential of their business models.
Meanwhile, the financial resilience of
Creative United goes from strength to
strength as we significantly develop our
own recurring, commercially earned
income streams.
We have become particularly strong
in research and analysis of the
marketplace and this has helped to
grow the impact of our company.
Furthermore, because of our engagement
in the sector for over 10 years, we now
have an exceptional network which is
yielding outstanding results in terms
of new opportunities to develop our
social and economic missions.

During the 2017/18 financial year,
we expect to have cumulatively enabled
over 100,000 customers to access more
than £100 million worth of art and
musical instruments through Own
Art and Take it away. This represents
a return of at least £10 for every £1
of public investment in these
programmes. This kind of skillful
financial management is typical of
the approach we take in supporting,
developing and driving growth in
the creative and cultural sectors.

Creative Industry Finance

Finally, we have many assets at
Creative United, but by far our most
highly valued asset is the people
who work for us, both our staff, and
our board. Their skills, technical
knowledge, experience and outstanding
engagement make it a special place
to work and one full of extraordinary
promise for the future.

Industry Partners

David Gilbert, Chairman

thank you

Arts Council England

Lending Partners

Arts Impact Fund
London Small Business Centre
Fredericks Foundation
Ratesetter
Triodos Bank
Key Fund
Big Issue Invest
Responsible Finance
Hitachi Capital
Association of British Orchestras
Association of Independent Music
Association of Independent Festivals
Attitude is Everything
British Phonographic Industry
Crafts Council
One Dance UK
Design Council
Independent Theatre Council
Music Venue Trust
Pact
Theatres Trust
Ukie
UK Fashion and Textiles Association

Creative Skills Enterprise Exchange
HEVA
British Council
The NEST Collective, Kenya

Prosper

Arts Council England
Access – The Foundation for Social
Investment
Centre for Business in Society at
Coventry University
Arts Marketing Association
Esmée Fairbairn Foundation

And all of our business advisors

accounts
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For the year ended 31 March 2017 for Creative Sector Services CI.C. trading as Creative United.
Registered office:
10 Queen Street Place
London
EC4R 1BE

Directors:
H Carty Bing-Pappoe
S J Forster
D S Gilbert
K Hall
N D Henry
W D F McNeill
R Shah
M-A Stack

Accountants:
Alexandra Anthony Limited
47 Church Street
Great Baddow
Chelmsford
Essex
CM2 7JA

Registered number:
08280539
England and Wales

Notes to the financial statements
For the year ended 31 March 2017
1 Statutory information
Creative Sector Services C.I.C. is a private company,
limited by guarantee, registered in England and Wales.
The company’s registered number and registered office
address can be found on the opposite page.

2 Accounting policies

Balance sheet: 31 March 2017
31.03.17
Notes
Fixed assets

Tangible assets

£

4		

31.03.16
£

£

4,262		

£
9,769

Current assets
Debtors
5
Cash at bank
		

61,315		
311,896		

54,169
194,757

		

373,211		

248,926

249,732		

131,678

Net current assets

6

		

123,479		

117,248

Total assets less
			
current
liabilities

127,741		

127,017

Reserves
Income and
127,741		
127,017
expenditure account
			
127,741		
			

127,741		

127,017
127,017

The company is entitled to exemption from audit under section
477 of the Companies Act 2006 for the year ended 1 March 2017.
The members have not required the company to obtain an
audit of its financial statements for the year ended 31 March 2017
in accordance with section 476 of the Companies Act 2006.

The financial statements have been prepared and delivered in
accordance with the provisions of Part 15 of the Companies
Act 2006 relating to small companies.

The directors acknowledge their responsibilities for:

The financial statements were approved by the Board of
Directors on 13 October 2017 and were signed on its behalf by:

A Ensuring that the company keeps accounting records which
comply with Sections 386 and 387 of the Companies Act
2006 and
B Preparing financial statements which give a true and fair
view of the state of affairs of the company as at the end
of each financial year and of its surplus or deficit for each
financial year in accordance with the requirements of
Sections 394 and 395 and which otherwise comply with the
requirements of the Companies Act 2006 relating to financial
statements, so far as applicable to the company.

Turnover
Turnover is measured at the fair value of the consideration
received or receivable, excluding discounts, rebates, value
added tax and other sales taxes.
Tangible fixed assets
Depreciation is provided at the following annual rates in
order to write off each asset over its estimated useful life.
Plant and machinery etc - 33% on cost and 25% on cost

Creditors
Amounts falling
due within one year

Basis of preparing the financial statements
These financial statements have been prepared in accordance
with the provisions of Section 1A “Small Entities”of Financial
Reporting Standard 102 “The Financial Reporting Standard
applicable in the UK and Republic of Ireland” and the
Companies Act 2006. The financial statements have been
prepared under the historical cost convention.

In accordance with Section 444 of the Companies Act 2006,
the Income Statement has not been delivered.

Taxation
Taxation for the year comprises current and deferred tax.
Tax is recognised in the Income Statement, except to
the extent that it relates to items recognised in other
comprehensive income or directly in equity.
Current or deferred taxation assets and liabilities are
not discounted.
Current tax is recognised at the amount of tax payable
using the tax rates and laws that have been enacted or
substantively enacted by the balance sheet date.
Deferred tax
Deferred tax is recognised in respect of all timing
differences that have originated but not reversed at
the balance sheet date.
Timing differences arise from the inclusion of income
and expenses in tax assessments in periods different
from those in which they are recognised in financial
statements. Deferred tax is measured using tax rates
and laws that have been enacted or substantively enacted
by the year end and that are expected to apply to the
reversal of the timing difference.
Unrelieved tax losses and other deferred tax assets are
recognised only to the extent that it is probable that they
will be recovered against the reversal of deferred tax
liabilities or other future taxable profits.
Pension costs and other post-retirement benefits
The company operates a defined contribution pension
scheme. Contributions payable to the company’s
pension scheme are charged to profit or loss in the period
to which they relate.

3 Employees and directors
David Gilbert, Chairman

The average number of employees during the year was 13.

4 Tangible fixed assets
Plant & machinery etc
		£

Cost
At 1 April 2016
Additions
Disposals

34,311
150
(8,244)

At 31 March 2017

26,217

Depreciation
At 1 April 2016
Charge for year
eliminated on disposal

24,542
4,084
(6,671)

At 31 March 2017

21,955

Net book value
At 31 March 2017

4,262

At 31 March 2016

9,769

5 Debtors: Amounts falling due within one year
31.3.17
£

31.3.16
£

Trade debtors

2,023

2,255

Other debtors

59,292

51,914

		

61,315

54,169

		

6 Creditors: Amounts falling due within one year
31.3.17
		£

31.3.16
£

Trade creditors

44,473

83,295

Taxation and
social security

1,558

2,300

Other creditors

203,701

46,083

		

249,732

131,678

For more information about us
or any of our programmes:
visit our website www.creativeunited.org.uk
call us 020 7759 1111
email info@creativeunited.org.uk
follow us
@CreativeUtdUK
Linkedin.com/company/creativeunited

Creative United is a registered trademark of Creative Sector Services CIC, a Community Interest Company registered in England
and Wales under number 08280539. Registered office: 10 Queen Street Place, London EC4R 1BE
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