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Welcome to our 2022/2023 Annual Report

One of the great pleasures of being part of 
the Creative United team is the opportunity 
to explore and test ideas in collaboration 
with others. 

As a social enterprise, our mission is twofold:

•	 To respond directly to the needs of individuals, organisations 
and other enterprises through the development and delivery of 
services that support the sustainability, inclusive growth and 
diversity of our arts and cultural sector; and

•	 to achieve positive change for people across the country by 
initiating activity that evidences the economic and social value 
of arts and creative enterprise so it is more widely understood 
and supported by policy makers and investors.

To work towards these goals during the course of 2022/23, we 
partnered with local government and those in the finance sector. 
Together we began to explore the structural barriers and gaps 
in provision that make it difficult for micro creative enterprises 
(including individual artists) to access the services they need to 
trade equitably alongside larger and more established businesses 
in the creative sector. 

These explorations have led to the development of a number of pilot projects and services which will be launched by 
Creative United during 2023/24. We have tested new ways of working and new ways of evidencing the impact that 
investment in business support and commercial skills development can have on the lives and livelihoods of a wide 
range of creative practitioners.

Like many arts organisations, much of the year was focused on planning our application for continued funding from 
Arts Council England as part of their National Portfolio. The outcome of this process has seen us evolve a new 
funding arrangement with the Arts Council, outside of the portfolio.

We are delighted to be continuing the nearly twenty years of investment in our work by the Arts Council with a new 
funding agreement in place that ensures our flagship Own Art and Take it away programmes carry on supporting 
access and inclusion in visual arts and music. While our core service will remain in place (i.e. interest free payment 
options for the purchase of contemporary art, craft and musical instruments), over the next two years we will be 
developing our programme offer to more directly address the needs and opportunities of individual artists and 
musicians, and in particular those living in areas of lower engagement and/or from under-represented backgrounds.

Mary-Alice Stack
Chief Executive

Mary-Alice Stack, CE. Photo by Gesine Garz
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Headlines

Supporting the music retail economy

Through the Take it away scheme, we’re delighted to 
have supported our network of 114 musical instrument 
retailers to transact £1,701,220 worth of loans to 
customers across the UK. With the benefit of funding 
from Arts Council England and the Arts Council of 
Northern Ireland we’ve helped more than 627 children 
and young people to start or continue their journey as 
young musicians by owning a musical instrument of 
their own.

Supporting creative enterprise

As part of our mission to upskill and support the creative 
and cultural sector we have launched a new programme 
of e-learning courses to address skills gaps in the industry 
in an accessible and contemporary format. We’re also 
pleased to be bringing our Re:Create programme back 
in 2023 for its second iteration, offering free business 
support and mentoring to creatives in Wandsworth in 
partnership with Wandsworth Borough Council.

Supporting artists and makers

The Own Art scheme demonstrated its value as a means 
to enable galleries to broaden their customer base, 
with the scheme welcoming a record number of new 
members in 2022/23. A total of £4,968,449 of consumer 
credit was provided for the purchase of original art 
and craft through our network of 330 member galleries 
across England, Scotland and Northern Ireland.

These sales have helped support the careers of 
approximately 3,100 artists, and enabled 4,657 
customers to start or add to a collection of 
contemporary art and craft in their own home.

Supporting the arts and creative industries 
for 10 years

Creative United celebrated its 10th anniversary in 
2023. In the decade since we were ‘spun out’ from Arts 
Council England we have enabled 174,000 people to 
access original art work or musical instruments they 
may not have otherwise been able to afford through the 
delivery of our flagship consumer credit programmes, 
Own Art and Take it away.

Through the design and delivery of national, regional 
and local business support programmes, we have also 
helped over 5,000 creative and cultural enterprises 
across England to build their skills, confidence and 
capacity to develop and contribute positively to the 
strength of the UK’s creative economy.
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Evidencing our Social Value
It is at the core of Creative United’s mission and values to 
understand the impacts of the work we do. We are committed 
to increasing access to the arts and creative industries and 
are constantly looking for new and innovative ways not just 
to achieve these ends, but to evidence them in a way that can 
benefit the sector as a whole and attract further investment.

In early 2023, we established a new Knowledge Exchange 
partnership with University College London (UCL). Bringing 
together their expertise in research and Social Return on 
Investment (SROI) methodologies with our programme data 
and understanding of the cultural sector, we are co-developing 
a new SROI framework to better measure and communicate 
the social impact and return on investment of Creative United’s 
publicly funded programmes. We are also exploring how this 
methodology could potentially be applied elsewhere in the 
sector to help evidence the impact of the arts and creative 
industries on the lives and livelihoods of people across the UK.

We expect to have formulated our new SROI framework 
for calculating our impact by the end of this year, following 
more data analysis and consultations with people who have 
benefited from our work: people who have had art, craft and 
music instruments made affordable for them, and business 
owners, leaders and creatives who have been able to take their 
enterprises forward because of our support schemes. We look 
forward to being able to share these results and exploring ways 
to extend the value in our approach so that this can be of benefit 
to other organisations looking to evidence their social impact.
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https://www.ucl.ac.uk/enterprise/staff/access-funding/knowledge-exchange-and-innovation-funding
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Making contemporary 
art, craft and music-
making more affordable...

of Take it away customers who 
said they wouldn’t have been able 

to make their purchase without 
the benefit of an interest free loan

of Own Art customers who said 
they wouldn’t have been able to 
make their purchase without the 
benefit of an interest free loan

of Take it away and Own Art 
customers were from areas of low 

arts engagement

88% 79% 25%

In 2022/23, we helped 5,025 people purchase contemporary 
art and musical instruments who otherwise would not have 
been able to afford to, enabling them to enjoy these at home 
and further their creative ambitions.

The scheme enabled 
me to purchase an 
instrument that enabled 
my son to progress 
through his grades.

- A TAKE IT AWAY CUSTOMER

We removed financial barriers to art and music for:

Hear for yourself...

Very pleased that we have 
this affordable scheme for 
children to try and enjoy 
music. Thank you!

- A TAKE IT AWAY CUSTOMER

Forsyth Music Shop, Manchester
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https://www.artscouncil.org.uk/your-area/priority-places-and-levelling-culture-places
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Own Art gives all people the 
opportunity to buy something they 
like and can pay off at an affordable 
amount each month. Art should be for 
the masses not just the privileged few.
- AN OWN ART CUSTOMER

Forsyth Music Shop, Manchester

Sophie Mickleburgh from Take it away member 
retailer Mickleburgh Music talks about the store’s 
history with the scheme and the importance of 
accessibility in music. 
 
mickleburgh.co.uk

Artist Imogen Morris shares her 
perspective on selling her work through 
Own Art after having previously benefited 
from the scheme as a customer. 
 
imogenmorrisart.com

Watch the video

Watch the short

Photographer Lee Fulmer talks about his experience 
selling his work through Own Art. 

leefulmer.uk

Watch the video
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Supporting the resilience of the creative economy
We are proud to have offered free to access business mentorship, skill development, and networking 
opportunities via our National Lottery Heritage Fund supported Rebuilding Heritage programme 
(in collaboration with The Heritage Alliance) and Heritage Compass (in partnership with Cause4) 
initiatives. Our impact on over 290 organisations and creative entrepreneurs was significant, aiding 
them in enhancing their business strategies and fostering resilience. This support became crucial as we 
navigated the transition out of the pandemic into a phase of ongoing economic challenges.

It has helped to ensure the 
sustainability of our small charity so 
that we can continue to operate and 
open to the public into the future; 
firstly during the pandemic and now 
during the cost of living crisis.

It has also assured the trustees that 
my management is effective and leads 
to a sustainable business thus giving 
me the confidence to be ambitious and 
make new suggestions.
- A BUSINESS SUPPORT PARTICIPANT

Heritage Compass enabled us to 
develop a methodology to plan how we 
can work through this major period 
of change. It helped us understand 
the different areas of research/work/
reports that we need to undertake 
and who may be able to support us in 
this. It has helped familiarise us with 
issues and opportunities across the 
heritage sector and helped us feel a 
new part of that sector.
- A BUSINESS SUPPORT PARTICIPANT

Liliesleaf Trust

Liliesleaf Trust
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We surveyed the organisations on 
the Heritage Compass and Rebuilding 
Heritage programme who had received 
1:1 business mentoring and critical 
friend support from our team of 
business advisors. From those that 
completed the survey:

indicated that they were more 
confident in their business 

achieving its goals as a result of 
the mentoring and support

81%
indicated the support 

received had improved 
their business skills

86%
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Thank you to our Funders and Partners
We wouldn’t have been able to achieve so much in 2022/23 without the support 
and help of our funders and partners. Thank you.

…and, of course, thank you to all our business 
advisors and training provider partners.
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A word from our Chair...

The last twelve months has been another period of 
uncertainty and challenge, which once again we have 
responded to with our customary vigour and expertise. 

The war in Ukraine and the cost-of-living crisis, with 
the resultant impact on costs and demand, have led 
to levels of inflation which have required considerable 
planning skills and prudent management. Coming on 
the back of Covid this would be a challenge for any 
company, and we are no exception. 

However, we have navigated this scenario with another 
excellent year with growing social impact alongside 
growing financial strength. This coupled with a strong 
and increasingly experienced Board and Executive 
team has proved to be a winning formula for us, as is 
evident in this Annual Impact report.

We have many exciting developments in hand for 2023 
but are very aware of the mounting challenges as the 
cost-of-living crisis develops. We are more than ready 
to meet these challenges with our brand of adaptability, 
innovation and empathy, thanks to the enduring 
excellence of our team.

- DAVID GILBERT, CHAIR OF CREATIVE UNITED

David Gilbert, Chair
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Directors:

D S Gilbert

N D Henry

M-A Stack

K Hall

A R Collins

S N Bull

R Shah (resigned 30 September 2022)

A Giri (resigned 2 February 2023

Registered Office:

10 Queen Street Place

London

EC4R 1BE

Registered Number:

08280539 (England and Wales)

Accountants:

Taylor Viney & Marlow Ltd

46-54 High Street

Ingatestone

Essex

CM4 9DW

Financial Accounts

Balance Sheet 31 March 2023

Notes £ £ £ £

FIXED ASSETS

Tangible assets 4 26 2,468

CURRENT ASSETS

Debtors
Cash at bank and in hand

5 80,824
1,018,352

1,099,176

85,617
972,702

1,058,319
CREDITORS

Amounts falling due 
within one year

6 125,104 131,055

NET CURRENT ASSETS
974,072 927,264

TOTAL ASSETS LESS 
CURRENT LIABILITIES 974,098 929,732

RESERVES

Income and expenditure 
account

974,098 929,732

974,098

974,098

929,732

929,732

31.3.2231.3.23
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The company is entitled to exemption from audit under Section 477 of the Companies Act 2006 
for the year ended 31 March 2023. 

The members have not required the company to obtain an audit of its financial statements for 
the year ended 31 March 2023 in accordance with Section 476 of the Companies Act 2006.

The directors acknowledge their responsibilities for:

(a) ensuring that the company keeps accounting records which comply with Sections 386 
and 387 of the Companies Act 2006 and

(b) preparing financial statements which give a true and fair view of the state of affairs of 
the company as at the end of each financial year and of its surplus or deficit for each financial 
year in accordance with the requirements of Sections 394 and 395 and which otherwise 
comply with the requirements of the Companies Act 2006 relating to financial statements, so 
far as applicable to the company.

The financial statements have been prepared and delivered in accordance with the provisions 
applicable to companies subject to the small companies regime.

In accordance with Section 444 of the Companies Act 2006, the Income Statement has not been 
delivered.

The financial statements were approved by the Board of Directors and authorised for issue on 26 
July 2023 and were signed on its behalf by:

D Gilbert - Director and Chair
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Statutory Information

NOTES TO THE FINANCIAL STATEMENTS FOR THE YEAR ENDED 31 MARCH 2023

1.

2.

3.

Accounting Policies

Employees & Directors

Creative Sector Services C.I.C. is a private company, limited by guarantee, registered in 
England and Wales. The company’s registered number and registered office address can be 
found on the Company Information page.

The average number of employees during the year was 14 (2022 – 10).

Basis of preparing the financial statements

These financial statements have been prepared in accordance with Financial Reporting 
Standard 102 “The Financial Reporting Standard applicable in the UK and Republic of Ireland” 
including the provisions of Section 1A “Small Entities” and the Companies Act 2006. The 
financial statements have been prepared under the historical cost convention.

Turnover

Turnover is measured at the fair value of the consideration received or receivable, excluding 
discounts, rebates, value added tax and other sales taxes.

Tangible fixed assets

Depreciation is provided at the following annual rates in order to write off each asset over its 
estimated useful life. Plant and machinery etc – 33% on cost and 25% on cost

Taxation

Taxation for the year comprises current and deferred tax. Tax is recognised in the Income 
Statement, except to the extent that it relates to items recognised in other comprehensive 
income or directly in equity. Current or deferred taxation assets and liabilities are not 
discounted. Current tax is recognised at the amount of tax payable using the tax rates and 
laws that have been enacted or substantively enacted by the balance sheet date.

Deferred tax

Deferred tax is recognised in respect of all timing differences that have originated but not 
reversed at the balance sheet date. Timing differences arise from the inclusion of income and 
expenses in tax assessments in periods different from those in which they are recognised 
in financial statements. Deferred tax is measured using tax rates and laws that have been 
enacted or substantively enacted by the year end and that are expected to apply to the 
reversal of the timing difference. Unrelieved tax losses and other deferred tax assets are 
recognised only to the extent that it is probable that they will be recovered against the 
reversal of deferred tax liabilities or other future taxable profits.

Pension costs and other post-retirement benefits

The company operates a defined contribution pension scheme. Contributions payable to the 
company’s pension scheme are charged to profit or loss in the period to which they relate.
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31.3.23

£

31.3.22

£

Trade debtors

Other debtors

58,860

21,964

80,824

58,368

27,249

85,617

Plant and machinery 
etc £

COST 
At 1 April 2022 and 31 
March 2023	

41,351

DEPRECIATION 
At April 1 2022

Charge for year 
At 31 March 2023

33,883

2,442

41,325

NET BOOK VALUE

At 31 March 2023

At 31 March 2022

26

2,468

31.3.23

£

31.3.22

£

Trade creditors

Taxation and social security 

Other creditors

28,592

22,858

73,654

131,055

39,459

29,462

62,1341

131,055

Tangible Fixed Assets Debtors: Amounts Falling Due Within One Year

Creditors: Amounts Falling Due Within One Year

4. 5.

6.
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